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Sponsorship Opportunities



About the Dragon
 
The Dragon was designed by Johan Anker in 1929. The original 
design had two berths and was ideally suited for cruising in his  
home waters of Norway. The boat quickly attracted owners and 
within ten years it had spread all over Europe.

In 1937 the Gold Cup was presented to the class by the Clyde 
Yacht Club Association. This quickly became one of the principal 
championships in the class and a prestigious trophy in the world  
of competitive yachting.

The Dragon is an eternal challenge. It takes a while to get familiar 
with, but it's almost impossible to give up sailing with it. 

All the boats fit the dragon class rule, but the trimming options  
may vary. The Dragon has a very sophisticated layout copied by 
many other classes.  The trimming, in addition to the tactics lead  
to one boat beating another.

During the years 1946–1972  the Dragon was used as the three 
man keelboat in the Olympics. Also Finns were seen competing in 
the Olympic race. Several royal families have been tempted by the 
Dragon, with HRH Crown Prince Constantine of Greece winning  
an olympic Gold medal in Rome 1960 . 

Today over 1400 Dragons sail representing 31 different nationalities. 
Competitors from Austria,  Denmark, Estonia, Finland,  France, 
Germany, Great Britain, Hong Kong, Hungary,  Italy, Norway, Portugal, 
Russia, Sweden, Switzerland, The United Arab Emirates, Ukrania may 
join the expected 60 boat fleet in Helsinki and have fun! There will 
definitely be Olympic medalists sailing among the fleet!

Facts: 
Johan Anker 1929
Length 8.90 m
Waterline 5.71
Width 1.95 m
Weight 1.7 t

Mainsail 16 m2

Genoa 11.7 m2

Spinnaker 23.6 m2

Crew 3 or 4 with a max total 
weight of 285 kg



About the race in Helsinki / Value proposition:
Helsinki Dragon Gold Cup is an unique opportunity to take part  
in an unforgettable event. 

Sailing as a sport is combining sportsmanship, sailor lifestyle 
and competition. Every day at the sea is different. Also sailors 
are combination of well-educated and influential people with 
adventurous state of mind.

The value of sponsorship:
The universal popularity and appeal of yacht racing makes it a 
common denominator for everyone, irrespective of gender,  
age, race and social standing.
 
As a result, the Dragon Gold Cup represents one of the most 
effective global marketing platforms, offering sponsors unrivaled 
opportunities to connect with consumers and the extremely  
relevant and lucrative sailing demographic:
• 60 % of sailors earn over $125,000 and nearly  

20 % earn over $225,000 annually.
• 72 % are university educated and 40 % hold  

post graduate degrees.
• 63 % hold professional or managerial positions.

In addition:
• Boaters have a great deal of discretionary income,  

are devoted to spending time on their boats and travel 
extensively for pleasure and business.

• Sailing is associated with adventure, sportsmanship,  
competition and a coastal lifestyle.

• Sailors are traditional buyers of higher end or luxury  
products and services. 

• Boat owners make up a universe of mostly well-educated  
and affluent individuals.

• Helsinki and HSK provide the setting for an unparalleled  
audience experience and backdrop for your product and brand.

The race will also be noted in local and international press, not 
forgetting the locals that come to admire the beautiful boats. 



Helsinki
Helsinki, the capital city of Finland, has a lot to offer. Helsinki is 
known for its oceanic atmosphere, beautiful architecture and 
modern design heritage. The city has over a hundred kilometers  
of shoreline and around 300 islands in its archipelago. 

The seaside city also has a vibrant food and restaurant scene. Hip 
and trendy cafes and restaurants are decorated with renowned 
design brands like Marimekko, Artek, Iittala and Arabia. Nature is 
also a big part of Helsinki’s charm. The parks, forests and archipelago 
surrounding the city act as a link between urban life and nature.



HSK
Helsinki Segelklubb (HSK) is one of the biggest yacht clubs in 
Finland. The yacht club has approximately 1600 members and 
around 500 different types of boats. Helsinki Segelklubb was 
founded in western Helsinki in 1899 and has operated in the same 
area ever since. The club was originally Swedish speaking but today  
it operates bilingually.  All major international events are  
also conducted in English.

The club provides a variety of services to different size and type 
of craft from lightweight boats and motorboats to larger yachts. 
The members of the club have sailed the seas of the world far and 
wide, and have navigated around the globe multiple times. The 
club’s junior scene is very active: it has 50–100 juniors practicing 
regularly and many of them have achieved great triumphs both at 
international and domestic seas.

The club has also succeeded in the adult division. Members of the 
club have achieved countless competition victories, including world 
championship, European championship and Finnish championship 
winnings. HSK members also have Olympic gold, silver and bronze 
medals under their belts.

Helsinki Segelklubb is probably known best as a competition 
organizer. Every year the club organizes at least one local 
championship level competition and around ten other competitions. 
HSK has organized international competitions since the 1970s.  
These include European and world championships in almost every 
Olympic class and other distinguished international classes, such as 
Melges 24 and Dragon classes.

Together the Finnish Dragon Association, HSK and Helsinki will  
offer a beautiful venue that you don’t want to miss!
 

Official  accomodation partner



Sponsor opportunities
Regatta sponsor / official host (20,000 € – 30,000 €)
The regatta will be named after the main 
sponsor. Own sponsored race day at the event: 
e.g. podium presence (branded completely with 
the main sponsor’s look). Presence at all evening 
events. Special VIP spectator boat race area 
viewing opportunity. A possibility to bring own 
promotion material the event area. 

Two Facebook-posts and two articles about the 
collaboration to Louhi’s website. Inclusion of 
the company’s logo on the competition website 
under “supporters” and in all the official event 
material (e.g. official ”logo wall” at the event, 
brochures). A linked banner on the competition 
website. 

Superior visibility in all official productions and a 
separate tailored video, that will also be handed 
over to the sponsor for use. 

VIP sponsor (8,000 €)
Inclusion of the company’s logo on the 
competition website under “supporters” and in 
all the official event material (e.g. official ”logo 
wall” at the event, brochures). A linked banner on 
the competition website. 

A possibility to bring own promotion material 
to the event area and superior visibility at the 
event. Two Facebook-posts and two articles 
about the collaboration to Louhi’s website. 
Visibility in the official event videos and a 
separate tailored video that will be handed over 
to the sponsor for use. 

Own sponsored race day at the event: exclusive 
promotional presentation at the regatta venue 
on and visibility on the trophy podium.



Premium Race Day sponsor (5,000 €)
Inclusion of logo, image or trademark on the competition website 
under “supporters” and in all the official event material (e.g. official 
”logo wall” at the event, brochures). A linked banner on the 
competition website. A possibility to bring own promotion material 
to the event area and to add products to competition goodie bags.

Two Facebook-posts and an article about the collaboration to Louhi’s 
website. Visibility in the official event videos. A separate tailored 
video that will be handed over to the sponsor for use. 

A possibility to get own sponsored race day: visibility in the official 
regatta posts.

Official supporter (2,000 €)
Inclusion of logo, image or trademark on the competition website 
under “supporters” and at the event on the official logo wall. A linked 
banner on the competition website. Two Facebook-posts and an 
article about the collaboration to Louhi’s website. 

Supporter (300 € – 1,000 €)
Supporter package for companies and individuals that want to 
support the competition. If wanted, names and logos can published 
on the competition website under “supporters”.



Official channels
helsinkidgc2018.com
Social media channels

Other remarks
All productions (videos etc.) will shared on the event’s social media 
pages, so it will be easy for the sponsor to share them on their own 
brand channels.

All official sponsors will be consulted and details will be discussed, 
so that the sponsor will get the best profit out of the event and the 
sponsorship.

Contact information

Finnish Dragon Association:
 
Chris Winter
+358 40 735 8470
chris57winter@gmail.com

Rudy Jurg
+358 45 640 8160
rudyjurg@gmail.com

Ii-Min Tcheng
+358 40 500 7100
ii-min.tcheng@icloud.com

Marketing / PR:

Salla Lundelin
+358 50 563 2725
salla@campnorte.com

Helsinki Segelklubb (HSK):

Ted Gröndahl
+358 500 330 331
ted.grondahl@elisanet.fi

Teuvo Hyvönen
+358 44 988 9192
teuvolenavigateur@gmail.com
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